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INTELLECTUAL PROPERTY: An inventory sampling

In preparing to develop an intellectual property policy at a museum, it is important to identify the potential intersection of intellectual property issues with virtually every aspect of museum operations and assets. This may be achieved through the compilation of an “intellectual property inventory.” Intellectual property issues may will emerge in many, even surprising areas. Here is a simple inventory sampling:

Education & Public Programs, Distance Learning… material related to an exhibition

· web site

· distributed educational and promotional materials

· lectures and associated presentation material (on behalf of museum. used by staff on own aegis)

· performance recording or broadcast:  even if permitted by artist, artist may not have the authority to convey rights to material performed; rights may have certain durations of permission.

· Duplication of published material for educational use

Publications

· art images from our collection for which we may or may not have publication rights

· art images from other collections for which we may or may not have publication rights

· supplemental texts

Curatorial/Exhibition

· use of images/text on web, electronic signage, advertising, education

· duration of use of above material (e.g. beyond exhibition closing)

New Media

· Rights to use images, text, lectures, performances, etc.

· Authority of performer/lecturer to convey rights to material used

· Ability to convey limited rights to visitors (e.g. download images for educational use; send art postcards, etc.)

Administration/IT/Overall

· Rights to work products such as manuals written, software programming

· Rights to use architectural drawings, building plans, rendering (hard copy, electronic media) in various media and distribution forms; attribution requirements

· Right to use music on phone system

· Appropriate Software licensing and use

· Use of copying machines/distribution of published material (e.g. newspaper, journal articles --- internally, externally)

· Use of scanning devices to make electronic copies of various materials

· Use of downloading/email to distribute/capture/share images/text etc.

Retail/Product development

· Use of museum-owned objects as basis for CMA product development

· Use of museum-owned objects to license others to make products

· Use of images/text in advertising, catalogs, etc.

Library/Image Library/Archives

· Copying of works owned or not owned by museum or person making copies

· Use of copy machines and scanners

· Web site display of digital image thumbnails that are part of the Image Library 

· "Lending" of digital images analogous to the sharing of slide images as has been done for many years. 

· Control of licensed databases and other digital objects that are taking the place of published works. 

· Archives issues regarding rights to use intellectual content of records. 

Public Relations/External Affairs

· General use of images/texts including citation/use of material published by others

· Limiting/establishing rights to material distributed in press packets (hard copy/electronic)

